Sonia Acosta, MBA

Miami Beach, FL 33139 | 786-877-7062 | sonia(@soniafvit.com | soniafvit.com

BRAND & MARKETING LEADER | BRAND STRATEGY & TRANSFORMATION
MASTER STORYTELLER | MISSION-DRIVEN MARKETER

My magic is made of prose and personality—of imagination and tenacity.

Brand and marketing leader with 16+ years of experience building, evolving, and activating brands across
nonprofit, technology, B2B, B2C, and startup environments. Former Girl Scouts of the USA brand leader
with nearly seven years of progressive experience stewarding one of the world’s most recognized
purpose-driven brands—from national positioning and brand voice to membership, Girl Scout Cookie, DEI,
bilingual, and partnership storytelling.

I bring a rare combination of strategic brand leadership and hands-on execution: translating research and
organizational priorities into positioning, narrative, creative strategy, audience experiences, and multichannel
campaigns that build relevance and drive action. Since GSUSA, I’ve led enterprise marketing at Shopify,
built my own consultancy, advised brands and executives across industries, and served in fractional and
interim marketing leadership roles.

A creative thinker with a strategist’s mindset, I lead with empathy, clarity, curiosity, and
collaboration—connecting the big picture to the details that make a brand meaningful, consistent, and
effective.

CORE LEADERSHIP EXPERTISE

Brand Strategy & Positioning * Brand Transformation & Relevance * Brand Voice & Narrative * Integrated Marketing
Strategy ¢ Creative Direction * Brand Governance & Standards * Multichannel Brand Activation * Membership & Growth
Marketing * Executive & Thought Leadership * Partnerships & Stakeholder Management * Bilingual & Multicultural
Marketing * Digital & UX Strategy * Test-and-Learn Optimization * Cross-Functional Leadership * Team Development

EXPERIENCE I
= ~NIAFY IT||
FOUNDER AND CHIEF CONTENT OFFICER | BRAND & MARKETING CONSULTANT E&Lﬁlﬁ:w

September 2022 - Present, Miami Beach, FL

Lead the independent brand and marketing consultancy I founded, advising nonprofit, technology, B2B, B2C, and startup
organizations on brand strategy, positioning, integrated marketing, executive storytelling, audience engagement, and growth.
Partner with founders and senior executives to diagnose business and brand challenges, translate organizational priorities into
actionable marketing strategies, and lead execution across web, social, email, campaigns, thought leadership, and digital
experiences.

e Served as fractional and interim marketing executive, leading brand positioning, integrated marketing strategy,
audience engagement, team direction, and performance optimization for a mission-driven organization.

o Led a comprehensive brand and digital transformation for a boutique technology consultancy, including positioning,
messaging architecture, website/UX strategy, executive thought leadership, LinkedIn presence, and new-service
go-to-market strategy.



e Advise founders and executives on brand positioning, narrative, voice, thought leadership, and market differentiation,
translating complex business and technology concepts into compelling, audience-first stories.

e Bring a test-and-learn approach to marketing strategy, using audience response, channel performance, and
quantitative and qualitative insights to continuously strengthen messaging, creative, campaigns, and conversion
pathways.

e Partner with organizations and brands including Google, Shopify, Photoroom, Lytx, IFF, Introhive, VOW for Girls,
KIPP NYC, and others across technology, nonprofit, professional services, and consumer sectors.

VOW FOR GIRLS | INTERIM VP, MARKETING & COMMUNICATIONS/
SENIOR BRAND & MARKETING CONSULTANT
September 2025 - September 2026, Miami Beach, FL + Travel f:.),{s
e Stepped into Interim VP, Marketing & Communications leadership for a global nonprofit focused on girls, directing
integrated brand, marketing, communications, and audience-engagement strategy while leading a lean team and
agency partners.
e Strengthened the organization’s brand narrative, audience-first messaging, social and content strategy, conversion
pathways, and calls to action across digital channels and campaigns.
e Introduced a more disciplined test-and-learn marketing model, using performance benchmarks, audience insights,
and feedback loops to optimize campaigns, content, email, social, and audience journeys.
e Helped evolve marketing from episodic, awareness-led campaigns toward a more consistent, action-oriented
engagement model designed to drive participation, donor engagement, and growth.

GLOBAL CONTENT MARKETING LEAD, SHOPIFY PLUS/ l Sh o if
U.S. EAST REGIONAL MARKETING LEAD p y
April 2021 - July 2022, Toronto, Canada/Telecommute from Miami Beach, FL

Led enterprise brand storytelling, content strategy, and integrated marketing for Shopify Plus globally and Shopify’s U.S.
East growth organization, translating brand and business priorities into full-funnel campaigns, executive thought leadership,
customer storytelling, product messaging, and regional growth initiatives.

e Partnered cross-functionally with Brand, Product, Performance Marketing, Sales, and regional leadership to develop
messaging frameworks, product launches, and integrated campaigns aligned with global brand and business goals.

e Owned the global customer storytelling program for Shopify Plus, identifying and developing merchant success
stories that strengthened brand credibility, demonstrated customer impact, and supported conversion across the
enterprise buyer journey.

e [Led U.S. East regional marketing and content strategy, translating global brand positioning into locally relevant
campaigns and experiences designed to engage mid-market merchants and accelerate adoption and growth.

e Developed executive thought leadership and strategic messaging for C-suite and regional leaders, strengthening
Shopify’s authority and relevance with enterprise audiences.

e C(reated scalable, full-funnel messaging and content across web, email, social, sales enablement, and digital
campaigns, ensuring consistency with Shopify’s brand voice while supporting audience engagement and conversion.

o C(Collaborated across global and regional teams to balance brand consistency with market relevance, creating
messaging that could scale while authentically reflecting the voices and experiences of entrepreneurs across

industries. 0

[ ]
DIRECTOR, SR. MANAGER, BRAND WRITER (PROGRESSIVE ROLES) gll‘| scouts
June 2014 — April 2021, New York, NY/Telecommute from Miami Beach, FL + Travel

Led bilingual brand content strategy for national initiatives, including Girl Scout Cookies, membership recruitment, DEI
campaigns, and strategic partnerships. Oversaw national content across print, digital, and social platforms, managed
high-visibility brand storytelling efforts, and developed scalable brand voice and editorial standards.

HIGHLIGHTS:
e Directed brand storytelling for national campaigns—from cookie box packaging to mission-driven recruitment
messaging—ensuring cohesion, impact, and alignment with evolving brand strategy
e Developed the first national recruitment campaign post-2013, turning brand positioning into scalable content
packages for 100+ markets nationwide
e Led bilingual (EN/ES) content strategy for membership growth, family engagement, and volunteer
training—including original copywriting, editing, and Spanish-language localization



e Served as editorial and brand voice lead for DEI and Latinx engagement strategies, creating content experiences that
were inclusive, equitable, and culturally relevant

e Spearheaded rapid messaging pivots during COVID-19, helping sustain membership and cookie sales through virtual
programming, national DTC cookie orders, and empathetic storytelling

o (Collaborated cross-functionally with design, social, partnerships, and product teams, ensuring consistent tone,
messaging, and brand equity across every audience touchpoint

MARKETING MANAGER, MOBILE COMMUNICATIONS P
September 2012-June 2014, Skokie, IL @ RAND MENALLY

Led marketing strategy and brand management for the commercial transportation/mobile communications business,
partnering across Sales, Product, Design, Legal, and Customer Support to drive brand awareness, engagement, and lead
generation.

e Led brand strategy, positioning, messaging, and integrated marketing for product launches in partnership with senior
leadership.

e Developed multichannel campaigns across digital, email, print, retail, and media, including email programs that
achieved the highest open rates company-wide.

e Managed marketing communications and media relationships, ensuring brand consistency, business alignment, and
effective use of marketing investment.

CORPORATE COMMUNICATIONS SPECIALIST h Id
October 2011 — August 2012, Chicago, IL Care er I" er

Partnered with C-suite leaders across Finance, Operations, HR, and Sales on internal and external communications, including
executive messaging, national press releases, video content, and consumer-facing thought leadership distributed through
major media partners including AOL, MSN, and CNN.

MARKETING ASSOCIATE/MBA INTERN A AMADESA
October 2010 — June 2011, Chicago, IL (Acquired by LivePerson)
Supported digital marketing, content, lead generation, and a major website launch; managed SEM initiatives that significantly
increased website traffic and lead volume.

PROJECT MANAGER, MARKETING AND COMMUNICATIONS v
January 2008- AllgllSt 2010, Miami, FL the FOR YOUTH DEVELOPMENT ®

g FOR HEALTHY LIVING
£ FOR SOCIAL RESPONSIBILITY

Led integrated marketing and communications initiatives in partnership with senior leadership, including annual marketing
planning, bilingual English/Spanish communications, cross-departmental campaigns, and the organization’s expansion into
email, social media, digital advertising, and e-commerce.

EDUCATION

Master of Business Administration, Concentration in Marketing | July 2012, Loyola University Chicago, Chicago, IL

Master of Arts in Mass Communication, Specialization in Journalism | December 2007, University of Florida,
Gainesville, FL

Bachelor of Science in Advertising, Minor in General Education | May 2006, University of Florida, Gainesville, FL

TECHNOLOGY & PLATFORMS

Adobe Experience Manager (AEM) ¢ Contentful * Drupal « Mailchimp ¢ Salesforce « Canva * Google Analytics * Google Ads
» Meta Business Suite ¢ LinkedIn Campaign Manager * Amazon Ads ¢ Jira * Asana * Wrike ¢ Microsoft 365 ¢« Al-Powered
Marketing & Content Tools * CMS & Web Publishing Platforms « Basic HTML

LANGUAGES

Spanish (fluent, written and oral—native speaker)




