Sonia Acosta, MBA

Miami Beach, FL 33139 | 786-877-7062 | sonia(@soniafvit.com | soniafvit.com

Senior Content Strategist & Master Storyteller | Go-To Full-Funnel MarComm Expert | Magnetic Leader

My magic is made of prose and personality—of imagination and tenacity.

I’m a bilingual (Spanish) content strategist and brand marketer with 16+ years of experience in B2B and
B2C marketing, brand management, and 360-degree content strategy. My expertise lies at the intersection of
storytelling, brand voice, and user experience—crafting compelling narratives that drive results across
channels.

I’m passionate about purpose-driven brands, seamless UX, and messaging that resonates. Whether
developing strategy, executing tactics, or analyzing data, I believe marketing is all about
storytelling—because the better we tell the story, the stronger the connection and the greater the impact.

I’m a creative thinker with a strategist’s mindset—always focused on the big picture while perfecting the
details. I lead with empathy, clarity, and collaboration, bringing positive energy that moves teams forward
and inspires great work.

EXPERIENCE =
== \

FOUNDER AND CHIEF CONTENT OFFICER {( SONU\FY 1_?. '

September 2022 - Present, Miami Beach, FL =

Founder of Soniafy It, a full-service content and marketing agency delivering high-impact, bilingual (English & Spanish)
brand storytelling, marketing strategy, and content solutions. Leveraging 16+ years of expertise in 360-degree marketing,
branding (business + personal), and content development, I help businesses elevate their voice, engage their audiences, and
drive measurable results.

EXPERTISE & SERVICES:

e Marketing, Brand & Content Strategy & Execution — Including Creative Direction, UX, and Multichannel
Content Development
B2B & B2C Writing, Editing & Translation/Transculturation — Digital, Video & Print
Brand Voice Strategy, Implementation & Training — Helping businesses build consistent, impactful messaging
Custom Copywriting Workshops — Tailored training for marketing teams and business leaders
Career Consulting & Personal Branding — Positioning professionals for success
Motivational Speaking, Voice Acting & Custom Creative Services — Including custom poetry and messaging for
personal and business use

# Clients Include: Shopify, emedia, Technology Management Group, Introhive, Photoroom, Wordsmithie/Google,
Ophelia’s Place, Lytx, One on One Learning, International Flavors & Fragrances (IFF), and more.

CLIENT & PROJECT HIGHLIGHTS

e Fractional Marketing Director for an IT & Cybersecurity firm — Led branding, LinkedIn optimization, and
launched a marketing strategy for a new Cybersecurity-as-a-Service product

e B2B Thought Leadership & Content Strategy — Created executive-level content for a global leader in CRM
automation, engaging legal and enterprise audiences

e Customer Storytelling & Enterprise Content — Developed case studies, blogs, and thought leadership pieces for an
Al-powered creative platform, driving adoption and industry credibility

e Comprehensive Brand & Web Overhaul — Led website redesign, LinkedIn optimization, and branding strategy for
a boutique technology consulting firm, strengthening its market position



e LATAM Market Expansion — Localized and optimized Spanish-language content for a global fleet tech company,
increasing regional engagement

e Nonprofit Brand Narrative Refresh — Co-led focus groups and repositioned messaging to deepen community
engagement and participation

e Al Language Training & Case Study Development — Partnered with a leading tech company to merge technical
expertise and storytelling, shaping high-impact Al content initiatives

GLOBAL CONTENT MARKETING LEAD, SHOPIFY PLUS/ l Sh o if
U.S. EAST REGIONAL MARKETING LEAD p y
April 2021 - July 2022, Toronto, Canada/Telecommute from Miami Beach, FL

Led content strategy and execution for Shopify’s enterprise (Plus) and regional U.S. growth teams. Oversaw full-funnel
content initiatives, with a focus on thought leadership, demand generation, customer storytelling, and cross-functional
campaign development across digital channels.

HIGHLIGHTS:

e Owned customer story program for Shopify Plus, globally—sourcing, developing, and promoting merchant success
stories that drove credibility and conversion

e Partnered cross-functionally with Product, Brand, and Performance Marketing teams to develop messaging
frameworks, product launches, and regional campaigns aligned to business goals

e (Crafted executive thought leadership content for C-suite and regional leads to elevate brand authority and speak
directly to enterprise audiences

e [edregional U.S. East content strategy—building locally relevant campaigns and materials for mid-market
merchants to accelerate adoption and platform growth

e Produced and edited long-form and short-form content across web, email, social, and sales enablement
tools—ensuring tone, accuracy, and alignment with brand voice

e C(Collaborated with global and regional teams to create scalable, high-converting messaging while amplifying the
voices of real entreprencurs across diverse industries ;

DIRECTOR, SR. MANAGER, MANAGER, BRAND WRITER (PROGRESSIVE ROLES) ”
June 2014 — April 2021, New York, NY/Telecommute from Miami Beach, FL + Travel gll"l SCOUtS

Led bilingual brand content strategy for national initiatives, including Girl Scout Cookies, membership recruitment, DEI
campaigns, and strategic partnerships. Oversaw national content across print, digital, and social platforms, managed
high-visibility brand storytelling efforts, and developed scalable brand voice and editorial standards.

HIGHLIGHTS:

e Directed brand storytelling for national campaigns—from cookie box packaging to mission-driven recruitment
messaging—ensuring cohesion, impact, and alignment with evolving brand strategy

o Developed the first national recruitment campaign post-2013, turning brand positioning into scalable content
packages for 100+ markets nationwide

e Led bilingual (EN/ES) content strategy for membership growth, family engagement, and volunteer
training—including original copywriting, editing, and Spanish-language localization

e Served as editorial and brand voice lead for DEI and Latinx engagement strategies, creating content experiences that
were inclusive, equitable, and culturally relevant

e Spearheaded rapid messaging pivots during COVID-19, helping sustain membership and cookie sales through virtual
programming, national DTC cookie orders, and empathetic storytelling

o (Collaborated cross-functionally with design, social, partnerships, and product teams, ensuring consistent tone,
messaging, and brand equity across every audience touchpoint

MARKETING MANAGER, MOBILE COMMUNICATIONS £ C
September 2012-June 2014, Skokie, IL &% RAND MENALLY
Led marketing strategy and brand management for the commercial transportation/mobile communications sector. Developed

content strategies to drive brand awareness, customer engagement, and lead generation. Managed cross-functional
collaboration with sales, product development, design, legal, and customer support to ensure cohesive marketing execution.



HIGHLIGHTS:

e Increased brand awareness and customer engagement through optimized content strategies, including monthly email
campaigns with the highest company-wide open rates

e Developed and executed brand strategy and messaging for product launches, partnering with senior management to
ensure alignment and impact

e (Created and managed content for print, digital, retail, and support materials, maintaining consistency and legal
compliance

e (Cultivated relationships with national print and radio outlets, optimizing ad spend and increasing brand exposure
through strategic media planning

e Served as content manager, overseeing all marketing communications to align with brand standards and business
goals

CORPORATE COMMUNICATIONS SPECIALIST caree rhu | I d er
October 2011 — August 2012, Chicago, IL

Content Creation and Management: Developed and executed internal communication strategies in collaboration with
C-level executives across finance, operations, HR, and sales. Created high-impact content, including executive scripts, letters,
emails, and national press releases. Produced job-seeking advice articles for major partners like AOL, MSN, and CNN.
Managed quarterly employee Q&A videos, coordinating production from scripting to broadcast.

MARKETING ASSOCIATE/MBA INTERN A AMADESA
October 2010 — June 2011, Chicago, IL (Acquired by LivePerson)
Content Production & Digital Marketing: Developed and edited a wide range of marketing, communications, and sales
materials, including emails, press releases, product announcements, overview sheets, and webinar content. Repurposed
existing assets and created new content (blog posts, bylines, case studies) to support lead generation initiatives. Played a key
role in a successful website launch by developing, editing, and maintaining content. Managed SEM efforts via Google
AdWords, significantly increasing website traffic and lead volume.

PROJECT MANAGER, MARKETING AND COMMUNICATIONS v
January 2008- August 2010, Miami, FL the

FOR YOUTH DEVELOPMENT ®
FOR HEALTHY LIVING
FOR SOCIAL RESPONSIBILITY

A
Print & Digital Marketing Project Management, Strategy and Production (Including Copywriting & Translation):
Led the development and execution of numerous marketing and communications initiatives, including yearly marketing plans
and cross-departmental campaigns, working closely with senior management and the CEO. Successfully saved the YMCA
significant costs by personally handling copywriting and editing for all promotional and marketing materials, including
translating key content into Spanish to better reach core demographics. Spearheaded the association’s transition to digital
marketing by implementing e-commerce strategies, including email marketing, social media, and digital advertising,
significantly enhancing the organization’s digital presence.

EDUCATION

Master of Business Administration, Concentration in Marketing | July 2012, Loyola University Chicago, Chicago, IL

Master of Arts in Mass Communication, Specialization in Journalism | December 2007, University of Florida,
Gainesville, FL

Bachelor of Science in Advertising, Minor in General Education | May 2006, University of Florida, Gainesville, FL

COMPUTER SKILLS: Microsoft Office, Adobe Experience Manager, Constant Contact, Vertical Response, Exact Target,
Silverpop, ExpressionEngine CMS, Drupal CMS, Contentful CMS, Jira; Wrike; and Asana Project Management, Radian 6,
Soundslides, Camtasia Studio, Audacity, intermediate HTML

LANGUAGES

Spanish (fluent, written and oral—native speaker)




